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+ Concept Hive & Generator of Buzz,
Studio Rubik provides disruptive digital creative,
tailored brand identity, viral videos and bespoke design
to the bold leaders in the business of tomorrow.

+ [re]BRANDING - the journey from GOOD to GREAT,

delivering brands to next levels of global awareness.

+ C(reating original content with international
reach since 2011. Advertising, as a form of Art.
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Image @ StudioRubik for Jasiin Bey a.k.a Mos Def's European Tour 2015
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MILLION VIEWS
ON BRANDED CONTENT
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“;J Clients
“We like to think of ourselves
not merely as work-for-hire but as

a trusted & caring team member.”

AMONG THE GREATS WHO TRUSTED US:
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RESEARCH > STRATEGY > CONCEPT > EXECUTION

[re] BRANDING VIDEO & POST
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MARKETING COPYWRITING CONTENT



‘:'; Expertise > Branding > Samples

PRODUCTIONS

PRODUCTIONS

YORY - Branding [ Pisces Music Label ]




‘:'J Expertise > Branding > Samples

logotype before rebrand: logotype after rebrand:

AAKASHA » AAKASHA

AA A A

language / market sensitive:

US/UK/CAN: A4 RUS:
AAKASHA AAKALLLA

AAKASA

AAKAS/A



2, Expertise > Branding > Samples




3, Expertise > Branding > Samples

AAKASHA

seatien A A A 4

wnwaskasha.com
+359 123 456 788




Complete
re|Branding
step by step,
through

our proven

workflow.

“;J Expertise > Branding > Process

. DISCOVERY PHASE

[ brand audit, identifying persona, setting goals, timeframe,
references, market & consumer research, SWOT]

ll. IDENTITY PHASE
[ brand bible - logo, typo, slogan, philosophy, tone of voice]

Ill. CONTENT PHASE

[ creative, copy, graphic & sound design, web, app, photo,

video, post-production ]

IV. PROMO PHASE

[ fine-tuning, optimisation, hype generation,
campaign launch, content release, feedback adaptation]

V. SUPPORT PHASE

[ follow-up content, sustaining momentum,
audience engagement, building awareness]




., Expertise >Video Production

FILMAHOLICS,
PASSIONATE FOR MAKING:

FROMSCRIPTToPOST

Image @ StudioRubik - Burning Man Art Documentary




".:, Expertise > Video > Samples



http://www.facebook.com/aakashastyle/videos/533675800517755/?t=1

Expertise > Video > Samples
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WATCH MOTION GRAPHIC ANIMATION:


http://youtu.be/wUQzK95tZBs?list=PLotHgMpeo_2PrcjBw343X9GD7GIejjOAq

.,::, Expertise > Motion Graphics Animation

DIRECTOR SMART CITIES

° WATCH ADD BULGARIA EXPLANATORY ANIMATION
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‘::; Expertise > Video > Sample

° WATCH TELELINK CORPORATE VIDEO
& telelink



https://vimeo.com/516683548
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‘::; Expertise > UX/UI

Our team is battle-tested
in the bloody art of making interactive websites,
mobile apps & e-commerce stores.

.....

Mercedes

see more @ ido.design


http://www.ido.design

WE WRITE:

.2, Web & App > Samples

see more @
icocreativelab.com interactive b2b site.
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"All money is a
matter of
belief."

- Adam Smith
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http://icocreativelab.com
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‘:" Expertise > Web & App > Samples
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Transcending the World from a Profit-Driven to a

VALUE

FINTECH / BLOCKCHAIN - VISUAL COMMUNICATION DRIVEN
P see more @ hearteum.studiorubik.com ECUNUMY

(¥) WATCHVIDEQ [*] PRESENTATION

f in

HOW IT WORKS

20%

INITIAL GRANT

A business that provides goods and/or services with asocial
value is adopted on the decentralised marketplace where the
husiness offers its products/ services at production/ wholesale 8 0 %
price. Hearteum eliminates middlemen commissions and not only
the seller receives the same amount of money per item, but GRANT HELD BY

increases sales as their products / services are more affordable ta CONTRACT
the public,

Hearteum iz a utility-payment solution on the Blockchain that stimulates com-
M@nte to improve customar value, Hoartoum boosts  =abes by reducing tha end price
on quality products, and evolves econcmies

TheHRT token operates exclusively on the 820 marketp lace platform VALUTORIA |
affaring innovative products in the following industries:

VALUTOPIA FOR THE CUSTOMER & ki
AND FOR THE MERCHANT AT

g ¥ and H
¥ 1
@ FOR THE CUSTOMER E DECENTRALISED ’Vl,\F!HETP,ﬁ:_Qé FORTHE MERCHANT B e 2 i
A secially-responsibhe marketplace that
offers premium life progucts that comply c a m
with the Hearteum value system 5 ve il t By eliminating rataid commissions on life-improvement goods, the Hearteum pay-
? ment model llows access 1o pramivm quality 3 near wholesala prices -Mutuatly

baeneficent to bath the manufacturen distributor (B28) and the end customer (B2C),
Heartaum boosts sales of high-margin items on VALUTOFIA. and empowers buyerstoa
higher-standard of |ife.



http://hearteum.studiorubik.com

~, Web & App > Samples
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A SOLUTISM

0O6uwwmHa Crapa 3aropa
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’ design, development, user journey

364463563466636

Can the opinion of people come
into live? Is it worthwhile?
MAENNN KONBACH SAXAPHM

B = Well. yes! It matters.
= & We at Rate Mate, aim to make fully
>=: accessible the real quality of
products. Salute simplicity and
transparency at its finest and join

cown. Because we care what

= 3 cur community. It has never been
! ‘8 e 11 easier. Give it a thumb up, or
T . . I people think, what you think,

0O6wwHa Crapa 3aropa

Can the opinion of people come
into live? Is it worthwhile?

Well, yes! It matters.
We at Rate Mate, aim to make fully

accessible the real quality of
= ity Lisa is sick of the same-0-brands

atthe supermarket.

transport.starazagora.bg




Analytics Home page

Mation Software

Welcome, Bryan, let's got started:

My Company Analytics

Summary heghlights

Leaderboard
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COMPREHENSIVE GLOBAL MARKET
DATA, APPS AND ANALYTICS FOR
THE DATA CENTRE SECTOR

ANALYTICS

Lorom ipsum dolor sit smet, cormectotur acipiecing obt, sed do eussmod tempor
Incididnt ut taboes ot dabore magna aliqua. Ut enim ad minim ventam, quis nostrud
onercitation usameo kaboels nish ut aliquip 6x 68 COMMOde consequat. Duls auts Inusw
dolor i reprahendent in voluptate vellt esse chium dolore e Augat rdla partatur

THE KNIGHT FRANK DATA CENTRE REPORT
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P WATCH VIRAL GUERRILLA VIDEO : DAILY MOTION UK

Image @ StudioRubik - Red Bull/Burton Rope Swing Viral Video



https://www.dailymail.co.uk/news/article-3401523/Extreme-playground-Watch-group-daredevils-flying-18-storey-building-end-world-s-insane-rope-swing.html
https://www.dailymail.co.uk/news/article-3401523/Extreme-playground-Watch-group-daredevils-flying-18-storey-building-end-world-s-insane-rope-swing.html

‘:.; Expertise > Guerrilla Marketing

+ We live for a good challenge,
and die for impossible causes.

+ What gets us started is acrazy idea
& the client’s eye & heart to take
a leap of faith with us.

+ Making something
out of nothing & making
sure everyone sees it.

+ Bow to the clients

who trusted us to disrupt the
narrative & change the game.




‘::J Guerrilla Marketing

TR”DING 212

Watch the Fintech
Guerrilla Marketing
campaign video -

» CLICKHERE


https://vimeo.com/300699106

vvordbom“

TEACHING CONFIDENT
EXPRESSION OF THOUGHT
FOR PROFESSIONALS

technical writing, public speaking, narrative non-ficiton,
editing skills, structure & delivery of message, copywriting,
neurolinguistic programming, tone of voice, body language.

[




Expertise > Editorials > Samples
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:'J Team

OMPANY

DI&!‘F S &

CRAFTY NERDS.

Award-winning
industry veterans,
armed with tools

9 ) 6 .
iy N and expertise,
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3 trigger-ready to
v = ‘ light your fire,
' & smoke the
competition.
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WORKWISE
OR OTHERWISE,
DROP A LINE.

ask@studiorubik.com

00359877111196
00359883472966




